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Motion Picture Competitiveness Program: About the Program ‘
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Motion Picture Competitiveness Program: Model Program

* |n State Spend
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Motion Picture Competitiveness Program:
Economic Impact
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Motion Picture Competitiveness Program:

Economic Impact

Incentive Projects
Expenditure Distribution by NAICS

P

Payroll Service Industry
50.94%

N?)h?SE’Zm Other
2.86% Resources
Hotel & Food ——— 0.48%
Service 2 —— .
; 7.30% Retail Construction
Recreation Purchases e
0.53% 7.68%
Rental and ,
Leasing Professional Manufacturing
11.12% Service 0.54%

9.94%
Transportation Services

Film/Video Production 1.28%
Services
5.62%




Z Nation: Case Study
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. ’ 5 Seasons - 60 Episodes
‘ $94.9m of Economic Impact
‘ 100 Local Hires Weekly

Average Wage: $34 p/hr

‘ 125-150 Checks Per Week

’ Global Distribution




Z Nation: Case Study

66 THE REGULAR WORK OF THE SERIES PROVIDED THE
FINANCIAL FOUNDATION SO THAT | COULD INVEST IN MY CA-
TERING BUSINESS. | WAS ABLE TO PURCHASE MY CATERING
TRUCK AND NOW ON SET | PREPARE HUNDREDS OF MEALS
PER DAY. | SOURCE ALL OF MY PRODUCTS AT LOCAL FAMERS
MARKETS AND GROCERY STORES, SO MY BUSINESS SUP-
PORTS NOT ONLY ME, BUT MY COMMUNITY AS WELL. 99

Justina Renoud
Owner of Chef Justina Catering
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Media Mentorship Program:
Education, Mentorship, Pathways to Production

Daniel Chang ‘
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Ha’aheo Auwae-Dekker ‘ Aaron Jin ‘ ‘ Francis Grace Mortel
Not Pictured: Misty Grace Ellingburg and Anthony Suggs ‘




Production Incentive Programs:
Competitive Landscape




Production Incentive Programs:
Regional Landscape
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$3..5m
20% Transferable " —
Percentage [ TaxCredit+15%
Retum Additional Credits
Available

20% Retumon
Goods/ Services +
16.2% on All Labor

15%-35%



Production Incentive Programs:
Regional Landscape
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Production Incentive Programs:

Regional Landscape

Nost recently the state has beh
the home of series like SHRILL

(Hulu/WB), TRINKETS (Netflix),
DOCUMENTARY NOW (IFC),
TOP CHEF (Bravo) and feature
films like LEAVE NO TRACE, PIG
and the upcoming METAL
LORDS.

Since its inception in 2005
Oregon’s incentive programs
have generated more than $1.7B
of tracked spending and is now

responsible for 5,000 jobs per
\\ year. /

Tim Williams
Executive Director of Oregon Film




Film Office: Resources
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20 Years of Production
W

Resource Information ”i
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We could have shot anywhere. We chose
Washington because of the incentive, the
entrepreneurial approach of Washington
Filmworks and the stellar reputation of the
film community.
— Deborah Moore,
Producer, 4 Minute Mile
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Ford Bronco F-150 Commercial:

Commercial
Campaign

Filmed In Rural Areas
Whatcom County
Skagit County
Chelan County
Grant County
Kittitas County

Case Study

Estimated Budget

Bellingham, Burlington,
Leavenworth, Ellensburg,
Cle Elum




Washington Filmworks: Questions

206-264-0667

Info@WashingtonFilmworks.org

Amy Lillard
&
Julie Daman



